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• The Difference: Vast Resources
1,700 exhibiting companies in 1.3 million square feet. 

• The Difference: Hands-On Outdoor Exhibits & Demonstrations 
Discover and test the latest products, equipment and technology.

• The Difference: Exceptional Education
120+ skill-building seminars. New this year—3-hour and 90-minute
sessions available!

• The Difference: One-on-One Contact
The key industry suppliers, specialists and experts are all on hand. 

Spend a day or a week at the industry’s largest annual international
event, and you’ll be on the road to a stronger, more profitable and
competitive business. The hottest trends, materials, equipment,
techniques and information you need all under one roof. If you work
with concrete in any way, shape, color or form, this is the year’s
must-attend event.

WHAT A DIFFERENCE A WEEK MAKES

Certified by the U.S. Department of Commerce International Buyer Program

REGISTER NOW AND SAVE AT www.worldofconcrete.com

DON’T MISS THE ONLY ANNUAL 
INTERNATIONAL SHOW 

DEDICATED TO THE COMMERCIAL 
CONSTRUCTION INDUSTRY!

WHAT A DIFFERENCE A WEEK MAKES

Spend a day or a week at the industry’s largest annual international
event, and you’ll be on the road to a stronger, more profitable and
competitive business. The hottest trends, materials, equipment,
techniques and information you need all under one roof. If you work

• The Difference: Vast Resources
• The Difference: Hands-On Outdoor Exhibits & Demonstrations 
• The Difference: Exceptional Education
• The Difference: One-on-One Contact

SOURCE CODE :  CNU

11842

http://www.worlofconcrete.com
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http://www.gearexpo.com
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Nominate Your U.S. Partner for an Award

Free Subscription Offer
A subscription to Commercial News USA is now
available by mail.  Learn about the latest products
and partnerships available from the USA in every
issue. Become a subscriber on-line by going to
www.thinkglobal.us/subscribe.html or use the
reader service form on Page 27.

Commercial News USA is now
accepting nominations for the 2007
Exporter of the Year awards.

The ThinkGlobal/Commercial
News USA Exporter of the Year
awards are given to one U.S. compa-
ny in each of 14 industry categories.
An Overall Exporter of the Year win-
ner is also selected.

Winners will be announced in the
January-February 2007 edition of
Commercial News USA, the official
export promotion magazine of the U.S.
Department of Commerce.

Winners will be chosen based on
the total number of documented
export deals completed in 2005, total
percentage increase in sales in 2005
compared to 2004, exports as a per-
centage of total sales, the company’s
commitment to exporting, the com-
pany’s commitment to customer
service, and the company’s innova-
tion and originality in marketing
products or services.

A complete list of last year’s 
winners is available online at

www.exporteroftheyear.com. To be
eligible for the award, the company
must currently be exporting from the
United States.

If you would like to nominate one
of your U.S. trading partners for an
Exporter of the Year Award, please e-
mail or fax the name of the company
to us. Also, be sure to include the
name of a contact person at the com-
pany, an e-mail address and a tele-
phone number.

Help us select the 2007 Exporter
of the Year winners. E-mail your
nomination to award@thinkglobal.us
or use our online nomination form at
www.thinkglobal.us/award.

Thank you.

All the Best,

Gregory Sandler, Publisher
Commercial News USA

Advertising Information
For information about advertising in the magazine,
please call 1-800-581-8533 from within the United
States or send an e-mail to cnusa@thinkglobal.us.
For all other questions, please send an e-mail to
info@thinkglobal.us

Published for the U.S. Commercial Service by
ThinkGlobal® Incorporated
P.O. Box 865
Northampton, MA 01061 USA
413-586-8588
Fax: 413-584-1688
info@thinkglobal.us
www.export.gov/cnusa

U.S. Department of Commerce, 
International Trade Administration

Commercial Service Offices
www.buyusa.gov

®



Trade Shows Special Section

5Commercial News USA • www.export.gov/cnusaSeptember/October 2006

January 23-26, 2007; Seminars January 22-26

World of Concrete To Host International
Buyers in Las Vegas

Join more than 80,000 construction professionals from
around the world at the 2007 World of Concrete in Las Vegas,
Nevada, January 23-26, 2007; Seminars: January 22-26. The
construction industry’s largest annual international event features
more than 700,000 net square feet of the newest products, ideas
and technologies from more than 1,700 exhibiting companies.

“World of Concrete 2007 is one of a select few U.S. trade
shows to be chosen by the U.S. Department of Commerce to
participate in the International Buyer Program (IBP),” says
Senior Show Manager Jackie James. “By partnering with WOC,
the U.S. Commercial Service can make a significant contribution
to the worldwide attendance in 2007. U.S. embassies, consulates
and commercial centers worldwide will promote World of
Concrete, help organize delegations and encourage international
buyers and distributors to attend. International Visitors who
attend through this program will receive free exhibits-only
admission and discounted seminar rates.”

For more information, contact the nearest U.S. Embassy or
Consulate in your country (www.buyusa.gov).

World of Concrete is not only the place to find the newest
products, but the place to source new suppliers as well. Product
offerings include everything from batch plants, concrete mixing
equipment, scaffolding and grout pumps to trucks, loaders,
cranes, sawing equipment, business and project management
software and more.

The World of Concrete Seminar Program is lauded as one of
the finest. More than 10,000 attendees participated in sessions
last year. The World of Concrete program is the most in-depth
in the industry featuring more than 130 educational sessions in
targeted tracks covering everything from Concrete Basics to
Decorative Concrete and Business Management Practices.
Seminar Master Certificates are awarded to individuals attend-
ing four 3-hour seminars in a specific subject track. New this year
– 90-minute sessions on “Building Your Business.” These ses-
sions will focus on every aspect needed to successfully run and

grow your business. Topics include Field Productivity, Safety,
Technology, Legal Issues, Women in Construction, Money
Matters, General Business, Sales & Customer Service and more.

World of Concrete features special product and action areas
including The Producer Center, a dedicated marketplace of
materials, equipment, demos and seminars for concrete produc-
ers; Material Handling, offering trucks, excavators and more for
material delivery, distribution, concrete placement and earth
moving; Concrete Repair & Demolition, housing a display of
surface preparation equipment, scarifying, grinding, sawing
equipment and other demolition products; World of Masonry,
showcasing a full range of products, tools, information and
technology for masonry professionals; and Technology for
Construction, featuring the newest products and tools for the
commercial construction industry from top Information
Technology and systems providers.

Don’t miss the Outdoor Action! Each year World of
Concrete exhibitors and attendees alike enjoy the entertainment
of several popular World of Concrete special events including the
exciting Artistry in Decorative Concrete, the competitive
Masons’ Challenge and more. World of Concrete has action-
packed special events to educate and entertain.

For more information about the 2007 World of Concrete event,
visit www.worldofconcrete.com

Jackie James
World of Concrete, Dept. CN
6191 N State Highway 161, Suite 500
Irving, TX 75038-2220 USA
TEL: 972-536-6379
FAX: 972-536-6402
jjames@hanleywood.com
www.worldofconcrete.com
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AAPEX: The Trade Show for the Global
Automotive Aftermarket

The Automotive Aftermarket Products Expo (AAPEX)
is the world’s largest annual business-to-business event for
the $250-plus billion automotive aftermarket industry. This
year’s AAPEX will take place Tuesday, Oct. 31, to Thursday,
Nov. 2, at the Sands Expo Center, Las Vegas, Nevada, USA.

AAPEX draws the largest number of qualified buyers and
sellers from all segments of the automotive aftermarket. It
annually greets international visitors from approximately 125
countries, and more than 57,000 buyers including manufac-
turers, wholesalers, warehouse distributors, jobbers, retailers,
independent service providers, technicians, parts stores, man-
ufacturers’ reps, exporters, importers and packagers.

Exhibitor participation in AAPEX reached an all-time
high in 2005 with 2,060 exhibitors who occupied more than
4,950 booths and 1.2 million square feet of exhibit space.The
trade show features every major brand of replacement parts,
the largest tool and equipment exhibit of more than 180
companies, suspension and front end products, engines,
engine parts and fabricators, paint and body products, heat
transfer and mobile air conditioning products and parts,
chemicals and lubricants.

Beyond the trade show, a favorite stop for visitors is the
AAPEX New Product and Packaging Showcase which
displays more than 500 products and unique packaging
designs from exhibitors. There are also targeted education-
al sessions that cover the latest global aftermarket trends
and data, and management issues such as growing profits
and increasing productivity.

AAPEX participates in the U.S. Commerce Department
International Buyer Program. The AAPEX Web site
(www.aapexshow.com) is the best source for registration and
housing details and complete show information. It offers
online registration in seven languages: English, French,
German, Japanese, Chinese, Spanish and Portuguese. For
hotel accommodations, the Web site has discounted hotel
room rates available at 30 Las Vegas hotels that can be
reserved by the click of a button. The housing form can also
be downloaded and printed for those who prefer this method.

The Web site has a searchable exhibitor list, an interactive
floor plan that pinpoints the locations of exhibitors and pro-
vides company contact and product information, a descrip-
tion of the AAPEX educational sessions, a schedule of
events, a custom itinerary planner and a list of celebrity
appearances.

During the show, international visitors are welcomed and
encouraged to use the Center for International Commerce
and lounge. Interpreters will be available in the center, as well
as in the international registration areas, to assist with show
information. The center will have computerized product and
exporter locator services, meeting space and credit card tele-
phone and fax services. Representatives from the U.S.
Department of Commerce and association trade specialists
will be on hand and available for consultation.

AAPEX is part of Automotive Aftermarket Industry
Week (AAIW), which, in addition to AAPEX, includes the
Specialty Equipment Market Association (SEMA) show.

The Automotive Aftermarket Industry Association
(AAIA) and the Motor & Equipment Manufacturers
Association (MEMA) sponsor AAPEX.

For more information, contact W.T. Glasgow Inc., 10729 West
163rd Place, Orland Park, IL  60467, USA, phone: 708-226-
1300, fax: 708-226-1310, e-mail: info@aapexshow.com, Web
site: www. aapexshow.com.

W.T. Glasgow Inc. 
10729 West 163rd Place 
Orland Park, IL 60467 USA

TEL: 708-226-1300 
FAX: 708-226-1310 
info@aapexshow.com 
www. aapexshow.com
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The International Consumer Electronics Show (CES®),
the world’s largest consumer technology trade show, is the
global launch pad event for the hottest products emerging on
the consumer electronics (CE) market. Each year, more than
150,000 industry leaders from more than 130 countries gather
at the International CES to experience the latest cutting-edge
innovations, network with the “who’s who” of the industry and
conduct major business deals – all in one location.

For four days in January, it’s the place to be
for the global CE industry. This year’s show
dates are Monday through Thursday,
January 8-11, 2007 in Las Vegas, Nevada.
The 2007 International CES marks the
show’s 40th anniversary – a major mile-
stone for CES that underscores the
show’s ability to adapt to the changing
needs of the CE industry and to remain
integral and relevant for the next 40 years.

In addition, CES continues to reflect the
dynamic CE industry by evolving and growing
along with the industry. For instance, each CES fea-
tures more than 20 TechZones – including those focused on
hot new industry growth areas such as robotics, consumer
VoIP and HD DVD. Since the show’s inception in 1967,
hundreds of thousands of consumer electronics products have
been launched at CES, including trend-setters such as the
VCR, CD player, DVD player, HDTV, plasma TV, HD
radio and IPTV.

Serving as the forum for consumer technology, the
International CES attracts top-level industry professionals
from around the world, including senior level executives from
Fortune 100 companies, renowned venture capitalists, high-
ranking U.S. government officials and top representatives
from foreign governments.

More than 25,000 international
attendees from over 130 countries traveled
to Las Vegas in 2006 to experience all
that the International CES has to offer
– hot products, key industry speakers
and invaluable networking opportuni-
ties. CES welcomes international visi-

tors and more than 60 international dele-
gations with an international attendee

lounge, three International Commerce
Centers and other customized services

described on CESweb.org/international.
The International CES has made its mark as the premier

event for fostering international business relationships and
fueling the consumer technology industry. Thousands of
influential business deals are conducted at CES, covering a
wide range of industries including retail, manufacturing, auto-
motive, financial, entertainment and more. CES attendees
make up 95% of the U.S. industry’s buying power, reinforcing
the International CES’ global impact.

For the past four decades the International CES has been
at the forefront of the ever-changing consumer electronics
industry. Want to learn new business strategies for the year
ahead? Interested in seeing the hot new products of 2007?
Working to develop new partnerships and business deals? 

Connect. Engage. Thrive. Businesses succeed when they
are represented at the International CES. Will yours?
Register today at www.CESweb.org.

2007 International CES®

TEL: 866-233-7968 
FAX: 301-694-5124

CESreg@CE.org
www.CESweb.org

11557T
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2007 International CES® Set for January 8-11, 2007, in Las Vegas

Experience the Latest in Consumer
Technology Innovation for Global Attendees
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The International Builders’ Show®, the largest annual
light construction show in the world, attracts more than
100,000 professionals from around the globe. International
visitors travel to the show from nearly 100 countries.

The show features more than 1,600 exhibitors from
around the world showcasing the latest building products
and technologies. A portion of the show’s near one million
square feet of exhibit space will feature nextBUILD®, for-
merly tecHOMExpo. nextBUILD will feature the next
generation of products, services and solutions in automated
home management and the latest software for builders.
nextBUILD’s high-tech focus extends to special education
sessions offered during The International Builders’ Show.

The International Builders’ Show is one of a select few
U.S. trade shows to be chosen by the U.S. Department of
Commerce to participate in the International Buyer
Program. U.S. embassies, consulates and commercial centers
worldwide will promote The International Builders’ Show,
and help organize delegations and encourage international
buyers, agents and distributors to attend. International visi-
tors who attend through this program receive a discount on
their registration fee. For more information, please contact
the nearest U.S. embassy or consulate in your country.

The IBP will also survey exhibitors and international
delegates regarding their purchasing and selling interests in
order to match exhibitors with prospective buyers.

The International Builders’ Show is sponsored by the
National Association of Home Builders, the largest build-
ing association in the United States, serving more than
230,000 members.

Housing professionals, including home and apartment
builders, architects, product manufacturers and those
involved in every aspect of residential and light commercial
construction are expected to turn out for the event.

Held in one of the largest convention centers in the
country, NAHB’s annual convention will cover more than
1.5 million gross square feet of space – the equivalent of
more than 40 football fields. On display will be the most
cutting-edge designs, technologies, products and services
available to the home building community, with many
exhibitors launching their new products for the year.

The event is the housing industry’s largest product
showcase, with suppliers spanning more than 300 categories
ranging across every niche of the residential and light com-
mercial construction fields. Joining the ranks of such veter-
an exhibitors as Kohler Co., Whirlpool Corp., Masco Corp.
and Andersen Windows are several notable first-time
exhibitors with worldwide reach, including Bose Corp.,
Toyota and CEMEX.

“The International Builders’ Show provides a stage for
companies to showcase new and exciting products at the
largest industry trade show of its kind,” said NAHB
President David Pressly, a home builder from Statesville,
N.C. “The show gives us a preview of the future of our
industry and is an event that anyone working in the hous-
ing field will not want to miss.”

More information about the show is available online at
www.BuildersShow.com/International

John Kelley, Marketing Manager
National Association of Home Builders
1201 15th St. NW
Washington, DC 2005 USA
TEL: (+1) 202.266.8681
FAX: (+1) 202.266.8193
jkelley@nahb.com
www.BuildersShow.com/International
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The International Builders’ Show:
February 7-10 in Orlando, Florida
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The IAAPA Attractions Expo is committed to remaining
the leading event in the amusement and attractions industry.
This year, exhibitors and visitors will meet at the Georgia
World Congress Center in Atlanta for a four-day experience
that can’t be found anywhere else in the world.

Visitors will have an opportunity to meet more than 300
new suppliers and see hundreds of new products showcased by
1,200 exhibitors.

Features of the show include the IAAPA Attractions Expo
exclusive What’s New TV channel which will broadcast con-
tinuously at the main hotels and at the convention center. It
highlights the day’s events and the myriad of new products,
new people, and new connections.

Also, the What’s New Theater has been totally redesigned.
This industry billboard showcases the best and newest in
attractions, trends, products, facilities and people.

IAAPA Attractions Expo is now part of the International
Buyer Program (IBP), organized by the U.S. Department of

Commerce. IBP’s network of
embassies and commercial posts
around the world will facilitate
doing business between interna-
tional attendees and U.S.
exhibitors. In addition, the
Welcoming Reception will be the perfect environment for net-
working and meeting new colleagues, both from the U.S. and
around the world.

Don’t miss this opportunity to increase your revenue by see-
ing the newest products and services for 2007.

IAAPA Attractions Expo 2006
Int’l Assoc. of Amusement Parks and Attractions
1448 Duke Street
Alexandria, VA 22314 USA
TEL: 1-703-836-4800
FAX: 703-836-4801
convention@iaapa.org
www.iaapa.org
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Searching for new products, ideas, and

business connections? Look no further

than IAAPA Attractions Expo 2006. No

other event offers you more opportunities

to see and learn so much all in one place. No matter what type

of attraction you operate, you’ll find what you need. Explore

120 product categories on the exhibit floor, exchange ideas

with nearly 24,000 professionals, and discover what’s next.

This November your search will be over, and the fun will begin.

While at the show don’t forget to stop by the International Center.

Annual Conference and Trade Show of the International Association of Amusement Parks and Attractions

Conference: November 13–17, 2006     Trade Show: November 15–18, 2006     Georgia World Congress Center     Atlanta, Georgia USA

Yo u r  S e a r c h  I s  O v e r .To at tend or  exhib i t ,  go to  www.iaapaexpo.com

What’s Next?

See What’s New.
Find What’s Hot.

Learn What Works.

12026

Nov. 15 - 18, 2006, Atlanta, Georgia

IAAPA Attractions Expo 2006—Learn What’s
New in the Amusement and Attractions Industry

http://www.iaapaexpo.com
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Spinal Bracing System
We are a manufacturer

of pre-fabricated, fully
adjustable spinal braces.
Our patented designs
include both a rigid plas-
tic and soft Lumbar
Sacral Orthosis (LSO)
and Thoracic Lumbar
Sacral Orthosis (TLSO). All braces are
easy to fit with high patient compliance,
used in both pre and post surgical spinal
stabilization and pain management. Our
braces meet all U.S. regulations for spinal
bracing. Seeking distributors.

USA Sport & Health 

12015

David J. Kozersky, LPO, FAAOP
USA Sport & Health, Dept. CN
3600 Olentangy River Rd., Suite C5
Columbus, OH 43214 USA

TEL: 614-326-6492
FAX: 614-326-6495
dkozersky@capitalprosthetics.net
www.usasportandhealth.com

M
E

D

Leading Manufacturer of Foot Orthotics
Equipment and Supplies Seeks
Distributors

Amfit produces equipment and supplies
for the measurement, modification and fab-
rication of custom foot orthotics. Foot
orthotics are a high growth area in medicine
and footwear retailing. Amfit has a world
leading position in this market and we are
actively looking for representatives world-
wide. Qualified distributors benefit from
sales of equipment and a continuing rev-
enue stream from supplies.

Amfit Inc.

11967

Arjen Sundman, President
Amfit Inc., Dept. CN
5408 NE 88th Street, D-406
Vancouver, WA 98665 USA

TEL: 360-573-9100
FAX: 360-566-1381
sales@amfit.com
www.amfit.com

M
E

D

Venoscope II Transilluminator
The Venoscope II is

designed to safely and effec-
tively locate hard-to-find veins.
The Venoscope II utilizes high-
intensity dual-wavelength LED
lights to illuminate veins, mak-
ing it safer and easier for med-
ical professionals and their
patients. It’s light, portable, and
effective in many areas includ-
ing adult, neonatal and pediatric
IV therapy, blood draws, sclerotherapy,
ambulatory phlebectomy, determining vein
size, direction of vein travel, and in the ver-
ification of patency of veins.

Medcorp International

10869

Dave Berberian, President
Medcorp International, Dept. CN 
25612 Stratford Place 
Laguna Hills, CA 92653-7509 USA

TEL: 949-582-0313
FAX: 949-582-3747  
medcorpint@cox.net
www.medcorpint.com

M
E

D

Replacement Lamps
and Biomedical
Batteries

For medical equip-
ment, such as micro-
scopes, operating room
lamps, fiberoptic, endo-
scopes, projectors and
more. For equipment from
Amsco, Welch, Allyn, Pentax, Hanaulux,
Storz, Olympus, Nikon, PerkinElmer,
Skytron, Topcon and others. Atlas now
stocks Xenon cold light source replace-
ment lamps and also power supplies in
125W, 175W, 300 watts for most medical,
surgical and endoscopic use.

Atlas Specialty Lighting

10143

Eva Salazar, Int’l Marketing Manager
Atlas Specialty Lighting, Dept. CN
1111 West 22nd St.
Hialeah, FL 33010 USA

TEL: 305-885-8941
FAX: 305-888-2973
export@asltg.com
www.asltg.com

M
E
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Unique Tattoo Remover
“Rejuvi Tattoo Remover”

utilizes a special chemical
formula to detach the tattoo
color from the skin. It is very
effective, simple, economi-
cal and less scarring com-
pared with other methods,
the company says. It can be
used to remove both body
tattoo and permanent make-
up. The result is consider-
ably better than Laser
method, the company adds.
PRICE: US$40/each. 

Rejuvi Laboratory

11129

Dave Rosprim, Int’l. Mktg.
Rejuvi Laboratory USA, Dept. CN
360 Swift Avenue, #38
South San Francisco, CA 94080 USA

TEL: 650-588-7794
FAX: 650-588-7796
rejuvi@mindspring.com 
www.rejuviLab.com  

C
O

S

Distributors Sought
for Hair Care Products

Luster Products Inc.
is an African-American
owned and operated
manufacturer of hair
care products for the entire family. Our
brands include Pink Oil Moisturizer, hair
care for women; Scurl, hair care for men;
and PCJ, hair care for children. We also
manufacture “Designer Touch,” an exten-
sive line of premium, professional salon
products sold to hair stylists. We are look-
ing for distributors worldwide. Contact us
for further information.

Luster Products 

11871

Elvis Ramclam, Intl. Marketing Manager
Luster Products, Dept. CN
1104 West 43rd St.
Chicago, IL 60609 USA

TEL: 773-579-1800
FAX: 773-843-7502
lusterelvis@aol.com
www.lusterproducts.com

C
O

S

Seeking FatEx Dealers
Worldwide

FatEx’s advanced pro-
prietary blend formula can
help control weight and
obesity problems with fat
fighters and carbo inhibitors.
FatEx includes clinically
tested ingredients, such as
chronium, neOpuntia, garcina cambogia
fruits extracts, green tea extracts, corosolic
acids, wheat amylase inhibitors, bitter
lemon extracts and gymnemic acids. Our
dealership program is based on a visual
demonstration. Join now growing world-
wide list of dealers.

FatEx

11766

FaTex Corporation
725 S. Adams Rd L19
Birmingham, Michigan 48009 USA

TEL: 248-575-4142
FAX: 248-250-5331
tonyshin@fatexodf.com
www.fatexodf.com

VI
T

Attend a U.S. Trade Show

For a list of upcoming
events, visit the

International Buyer
Program Web page.

U.S. Commercial Service
Your Global Business Partner

www.export.gov/comm_svc/ibp

Two Special Sections
Highlight U.S. Companies

This month’s two special sections in
Commercial News USA, Medical/Scientific
Products & Equipment and Health &
Beauty/Fashion, highlight a number of U.S.
companies seeking new business partners.

The products shown here are available
for immediate export by the U.S. compa-
nies who are offering them. Contact infor-
mation is provided for each of the compa-
nies. Contact the American company
directly to request more information.

The U.S. Commercial Service will also
provide assistance to international buyers
and distributors seeking U.S. partners.
A list of worldwide offices can be found
online at www.buyusa.gov.
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Health & Beauty/Fashion Special Section

Palladio Beauty Group is the manufacturer of
herbal cosmetics made in the USA. For more infor-
mation about distribution opportunities internation-
ally, please contact Monica Richardson-Morley.

Palladio Beauty Group

11004

Monica Richardson-Morley, VP-International
Palladio Beauty Group, Dept. CN
3129 N 29th Ave.
Hollywood, FL 33020 USA

TEL: 954-922-4311 Ext. 204
FAX: 954-921-8818
monica@palladiobeauty.com
www.palladiobeauty.com

C
O

S

Certain Woman Formula for
Menopause Support

Powerful nutritional support
for women, Certain Woman’s
unique vitamin and mineral for-
tified formula with specialty
botanical extracts help balance
a woman’s hormone levels during the nor-
mal menstrual cycle, at the onset of
menopause, during menopause, and post
menopause. Cévan International is your
export expert in international logistics and
product registration. Private label, your for-
mula or ours, and bulk orders are welcome.
We provide maximum flexibility for your
international natural product requirements.

Cévan International

10286

Mike Baum, International Sales Specialist
Cévan International, Dept. CN
600 Weaver Rd. #D
Longmont, CO 80501 USA

TEL: 303-772-6956
FAX: 303-772-6957
info@cevan.com
www.cevan.com

V
IT

Pollen, Propolis and
Royal Jelly

Since 1972, Beehive
Botanicals has been a
leader in the natural
products industry. We
offer dietary supple-
ments, hair and skin
care products made
with propolis, bee pollen, and royal jelly.
Bee products are praised as herbal reme-
dies and sources of vitamins and miner-
als. We are dedicated to the purity and
potency of each and every one of our
products. All are animal cruelty-free and
made in the U.S.A.

Beehive Botanicals Inc.

10177

Beehive Botanicals Inc., Dept. CN
16297 W. Nursery Road
Hayward, WI 54843-7138 USA

TEL: 715-634-4274
FAX: 715-634-3523
sally@beehivebotanicals.com
www.beehivebotanicals.com

C
O

S

Introducing Natural
Skin Care Products
for All Skin Types 

Rena Levi Skin
Care is introducing a
new line of products that give consumers
visible results. These natural products
improve the appearance of all skin condi-
tions by reducing the adverse effects of
aging, sun damage and acne without harsh
chemicals or acids. The Vanishing Act
Soap and the non-oily hydration of the
Light Moisture Crème are popular items for
oily to acne-prone skin. The results are
healthy, naturally glowing skin! Now seek-
ing distributors worldwide. 

Global Partners International Exports

11962

Laura Halik, President
Global Partners Intl Exports, Dept. CN
16812 North 152nd Lane
Surprise, AZ 85374 USA

TEL: 623-476-7816
FAX: 623-321-6224
Global_partners@cox.net

C
O

S

Manufacturers of Drugs,
Vitamins, Pharmaceuticals
and Beauty Products

Health Products Cor-
poration has been a manu-
facturer since 1973 of vita-
mins, drugs, health and
beauty care products for
weight loss, anti-aging, children's health,
increased energy, smoking cessation, pain
relief (gels), and cancer-fighting supple-
ments. Benefits of our products include
high quality and very low prices. All manu-
facturing facilities are FDA licensed.
Products are sold in the USA and in other
countries. www.hpc7.com

Health Products Corp.

10625

Health Products Corporation
1060 Nepperhan Avenue
Yonkers, NY 10703 USA

TEL: 914-423-2900
FAX: 914-963-6001
Zurion2@aol.com
www.hpc7.com

V
IT

Physician-Quality
Skin Care Products

D e r m a t o l o g i c
Cosmetic Laboratories
(DCL), a leading
manufacturer/distrib-
utor of skin care products to the USA physi-
cian-only marketplace for 24 years, offers
Anti-Aging and Acne Healing Systems and
other clinically proven, advanced skin care
formulations developed in our FDA-regis-
tered facility. DCL is recognized worldwide
as a quality brand, committed to new prod-
uct innovation and clinical studies that
prove product efficacy. Actively seeking
distributors worldwide.

Dermatologic Cosmetic Laboratories

10384

Helen Langello, Manager Int'l Sales/Marketing
DCL, Dept. CN
20 Commerce Street
East Haven, CT 06512 USA
TEL: 203-467-1570
FAX: 203-467-1573
hlangello@dclskincare.com
www.dclskincare.com

CO
S

12027

http://www.techmedica.com
mailto:aduoibes@techmedica.com
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Franchising Business Services

Master Franchises
Available for In-Home
Care Services

Discover a world of
opportunity with Homewatch
CareGivers — a leading
provider of in-home care
services for 25+ years. We
serve people of all ages: seniors, new moth-
ers, the disabled, and injured. We offer the
widest array of care services in the industry:
companion, personal, and minor medical
care, as well as staffing, case management,
and an exciting new Alzheimer’s interven-
tion program. Master franchises are avail-
able worldwide.

Homewatch CareGivers

11995

Lisa Bolton, Sr. VP Intl. Development
Homewatch International, Dept. CN
7100 E. Belleview Ave., Suite 303
Greenwood Village, CO 80111 USA

TEL: 303-758-5111
FAX: 303-758-1724
franinfo@homewatch-intl.com
www.homewatch-intl.com

FR
A

Sno Biz Treats Seeks
Distributors Worldwide

Sno Biz, the world’s
largest and fastest grow-
ing Shave Ice and
Frozen Treat System, is
seeking exclusive distributors and dealers.
Since 1990, Sno Biz has created the most
amazing true-to-life proprietary flavor system
to create an assortment of popular and
unique treats including Smoothies, Shakes
and Iced Coffees with over 1,100 proven
locations worldwide. High margins and low
food/start-up costs makes Sno Biz an ideal
high profit business opportunity that is
enjoyed by all cultures.

Sno Biz

10360

Tom Novetzke, Intl. Development Mktg. Mgr.
Sno Biz/Crystal Fresh Inc., Dept. CN
12132 Riverwood Drive
Minneapolis, MN 55337 USA

TEL: 952-890-2788
FAX: 952-890-7533
tom@snobiz.com
www.snobiz.com

FR
A

11543

11667

11922

http://www.tm4smallbiz.com
mailto:emp@tm4smallbiz.com
http://www.crestcom.com
mailto:info@crestcom.com
http://www.fastrackids.com
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Business Services

Opportunity To Distribute Award-
Winning Life Skills Programs

Realityworks is the
sole manufacturer and
supplier of RealCare®

Baby II, the most realistic infant simulator in
the world. Primarily used in parenting pro-
grams, life skills education and health class-
es, Realityworks products provide realistic
experiences and lifelong lessons in personal
responsibility. Pregnancy simulator and other
products for substance abuse education and
consumer awareness rapidly expanding into
healthcare and social service markets.
Looking for enthusiastic distributors across
the globe.

Realityworks Inc.

11970

International Business Development
Realityworks Inc., Dept. CN
2709 Mondovi Road
Eau Claire, WI  54701 USA

TEL: 715-858-7119
FAX: 715-830-2067
international@realityworks.com
www.realityworks.com

E
D

S

10515

With Us, There Is No Limit to Where
You Can Build Markets for Your
Products and Services 

Learn how you can develop an online
marketing strategy by identifying, analyzing
and verifying potential customers when you
are selling or buying in a foreign market. Get
your free copy of The AfroTrading.com
Report at: www.afrotrading.com/freere-
ports/foreignmart.php.

AFROTrading 

12005

Ivan Cavanaugh, Director of Business Dev.
AFROTrading, Dept. CN
No. 1 Research Court, Suite 450
Rockville, MD 20850 USA

TEL: 301-725-8009
FAX: 301-937-5630
office@afrotrading.com
www.afrotrading.com

Z
S

V

Educational
Materials

L e a r n i n g
Resources, a
manufac turer  
of education
materials and
books, is seek-
ing international trading partners and dis-
tributors.  The company offers more than
1,300 products for math, science, language
and early learning – all with a reputation for
strong education content and high quality.
Learning Resources is also interested in
custom or OEM projects. Free catalog
available upon request.

Learning Resources

10801

International Sales
Learning Resources, Dept. CN
380 N. Fairway Drive
Vernon Hills, IL 60061 USA

TEL: 847-573-8400
FAX: 847-573-8425
mpasin@learningresources.com
www.LearningResources.com

E
D

S

12025

11198

Check Out
International
Business Partners 
& Competition

While Globis spe-
cializes in China business information, our
credit and due diligence reports also provide
unbiased current facts about businesses all
over the world—real ownership structure,
financials, references, litigation record, etc.,
which help you find and qualify distributors,
suppliers, buyers, acquisition targets, or your
competition. Our custom market and industry
research reports help you formulate a strate-
gy to conquer new international markets.
Please see our Web site for more details.

Global Business Information Services

12017

Louise Kern, Managing Director
Global Business Information Services Inc., Dept. CN
353 W. Chicago Ave., Ste. 4 W
Chicago, IL 60610 USA

TEL: 773-220-4000
FAX: 312-867-7203
Louise@Glo-Bis.com
www.Glo-Bis.com

Z
S

V

mailto:cindy@odorite.com
http://www.odorite.com
mailto:john@servicequality.com
http://www.customer-service.com
http://www.giantmapart.com
mailto:kkovitz@worldtradepress.com
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Automotive/Aviation/Marine

Business Opportunity
New patent pend-

ing technology makes it
fast and easy to recon-
dition discarded batter-
ies without taking them
apart. Proven success-
ful by over 1,100 operators worldwide,
Battery Doctors turns dead batteries into
large profits. Batteries for cars, motorcycles,
boats, buses, trucks, construction, fleet
vehicles, forklifts, golf carts…the list is end-
less. We supply all product and equipment
including instructional video, manual, mar-
keting plan and support. Battery Doctors is a
division of ProTec International.

Battery Doctors

11081

Battery Doctors, Dept. CN
1832 Cedar Oak Road
Placerville, CA 95667 USA

TEL: 530-622-8511
FAX: 530-622-5945  
batteries@batterydoctors.com
www.batterydoctors.com

AP
S

New Alternative to Chrome Plating
Cosmichrome

is an amazing
decorative alter-
native to expen-
sive and environ-
mentally hazardous chrome plating.
Exclusive formulation can be sprayed on
like paint. Unlike traditional electrolytic plat-
ing finishes, it can be applied on wood,
plastic, metal, stone, glass, vinyl, paint,
plaster–virtually any properly prepared sur-
face. Available in gold, silver, bronze,
chrome, and many hues and patinas.
Offers the decorative luster of metal plate
at a fraction of the cost.

Gold Touch Inc.

10578

Terry Collins, Vice President
Gold Touch, Inc., Dept. CN
12801 Berea Road
Cleveland, OH 44111 USA

TEL: 216-941-7400
FAX: 216-941-7472
terry@goldtouchinc.com
www.goldtouchinc.com

A
P

S

Distributors Sought for
World’s Fastest Brake Lathe

Kwik-Way’s 104 One-
Minute “Lightning Lathe” cuts
automotive and light truck
drums and rotors in less than
ONE minute. One-pass technol-
ogy, variable spindle speed and
feed rates provide a superior fin-
ish every time, regardless of
diameter. The “Lightning Lathe” meets or
exceeds OEM specifications and allows for more
jobs in less time for higher profits. Kwik-Way also
manufactures valve refacers, boring bars, fly-
wheel grinders, brake lathes, parts, accessories
and supplies. Distributors/Buyers sought.

Kwik-Way Products Inc.

10780

Mitch Malcolm, Director
Kwik-Way Products, Dept. CN
500 57th Street
Marion, IA 52302 USA
TEL: 319-377-9421
FAX: 319-377-9101
international@kwik-way.com
www.kwik-way.com

AP
S

Cheetah Makes Automotive Frame and
Unibody Straightening Simply Fast

Star-A-Liner’s
Cheetah Frame
a n d  U n i b o d y
Machines use a
straightforward,
t r o u b l e - f r e e
design. The com-
pany manufactures frame and unibody auto-
motive collision repair machines that can be
configured with additional pulling towers and
accessories to fit an autobody repair shop’s
specific needs. Make your vehicle straight-
ening process Simply Fast with Cheetah
bodyshop frame racks from Star-A-Liner.   

Star-A-Liner

10307

Charley Beaton
Star-A-Liner, a division of CJJ, Inc., Dept CN
1210 Fortune Ave., P.O. Box 480
Detroit Lakes, MN 56502 USA
TEL: 218-847-2608
FAX: 218-847-9416
cheetah@staraliner.com
www.staraliner.com

AP
S

One Shot Wonder

11966

One Shot Wonder, Dept. CN
1832 Cedar Oak Road
Placerville, CA 95667 USA

TEL: 530-622-8511
FAX: 530-622-5945  
info@1shotwonder.com 
www.1shotwonder.com

A
P

S

The Ultimate Turnkey Business
One Shot Wonder™

is a concept that offers
the most unique deliv-
ery system for the most
unique and powerful fuel catalysts and oil
additives in the world today. The products
offer the consumer very high savings in
fuel, maintenance and parts replacement
and provide greater power and extremely
low emissions for diesel and gasoline vehi-
cles and equipment. Products are from
ProTec International and the concept by
Eyedeas Pacific. Please visit ProTec’s 
products at www.protecusa.com and
www.protecintl.com

Advanced Spray-On Chrome Technology
Spectra Chrome

has perfected the
“spray-on” chrome
process with custom
equipment and high-
er performance solu-
tions. This unique, mirror-like finish is a layer
of silver sprayed between two layers of paint.
The topcoat is an ultradurable UV-protected
clear which can be tinted to look like gold,
chrome, copper or any color of the spectrum.
This low-cost finish can easily be applied to
virtually any surface. The high profit cus-
tomizing options are endless. Exclusive terri-
tories are available.

Spectra Chrome LLC

12020

Dan McLaughlin, President
Spectra Chrome, Dept. CN
13100 56th Court #701
Clearwater, FL 33760 USA
TEL: 727-560-0203
FAX: 727-392-0995
dan@sprayonchrome.com
www.sprayonchrome.com

AU
T

Black Jack Tire Repair

10209

Black Jack Tire Repair, Dept. CN
18872 Hwy 169
St. Joseph, MO 64505 USA

TEL: 816-662-4465
FAX: 816-662-2053
admin@factoryconnections.com
www.blackjacktirerepair.com

A
P

S

Permanent Tubeless
Tire Repair

Designed for tire
shop and repair centers,
Black Jack Tire Repair
permanently repairs any
tubeless tire without
removing the tire from
the rim. It is made of
high-tensile fiber and
filled with a rubber com-
pound that contains carbon black to match
the tire. The soft, flexible material conforms
to the size and shape of the tire injury while
preventing damage to cords and steel belts.
Distributorships available.

Freedom Fuels

11976

Barry Ware
Freedom Fuels, Dept. CN
16524 E. Ketcham Lane
Linden, CA 95236 USA

TEL: 209-986-9476
biodieselmaster@yahoo.com
www.freedomfuels.net

T
R

K

Sales Reps, Distributors and Marketing
Firms Wanted for Biodiesel Systems

Freedom Fuels manu-
factures a wide variety of
biodiesel production equip-
ment designed to fulfill all
diesel fuel applications in today’s global
market. Biodiesel is a renewable organic
fuel source rapidly developing as an alterna-
tive to limited petroleum reserves. Made
from vegetable oil sources including waste
products, the fuel is produced cheaply with
minimal training. Our processing equipment
and fuel management accessories are
designed for end users from individuals to
small refinery operations.

Patented Magnetic Fluid Treatment
Buddy-Tech products

incorporate cutting edge
patented technology to
treat both fuel and water in
residential and commercial applications.
Fuel-Buddy has been shown to dramatically
increase fuel economy and reduce 
emissions in all types of vehicles as well as
boats, diesel generators, and other fuel-
burning equipment. Water-Buddy reduces
the negative effects of hard water by 
controlling mineral scale build-up. Also
reduces the need for chlorine, soap, 
detergents, and other reagents. U. S.
Department of Energy approved design. 

Buddy-Tech

11683

Andrew S. Janczak
Buddy-Tech, Dept. CN
700 Hicksville Road, Suite 110
Bethpage, NY 11714 USA
TEL: 516-576-3434
FAX: 516-349-5522
info@buddy-tech.com
www.buddy-tech.com

AP
S
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Automotive/Aviation/Marine Environmental

Super Luxury Motor Cars
Zimmer Motor Car Co. is looking for

international dealers and/or private buy-
ers. The only new car on the market that
is really “different,” priced at US
$100,000 to $160,000. Visit our Web site
today, www.zimmermotorcars.com.
Contact Mr. Art Zimmer, e-mail address
is azimmer@syracusenewtimes.com.

Zimmer Motor Car Co.

12014

Art Zimmer
Zimmer Motor Cars-Syracuse New Times, Dept. CN
1415 W. Genesee Street
Syracuse, NY 13204
TEL: 315-422-7011 Ext. 125
FAX: 315-422-1721
azimmer@syracusenewtimes.com
www.zimmermotorcars.com

AU
T

Auto Chemicals and Lubricants
Get all your automotive

needs from one source! Warren
Performance Products is a fully-
integrated manufacturing facility
with broadest packaging capa-
bility in USA. Full line of chemi-
cals & lubricants, sizes 354 ml
to 208 lt. "MAG 1" brand prod-
ucts are formulated to
meet/exceed highest industry
standards. Suitable for cars,
trucks, vans. Seeking exclusive
distributors for Asia/Pacific, Europe, Middle
East, Mexico. Est. 1922.  ISO 9001:2000
and ISO 14001 registered.

Warren Performance Products

11446

Lynne Branigan, Int. Sales & Marketing Mgr.
Warren Distribution, Dept. CN
727 South 13th St.
Omaha, NE 68102 USA
TEL: 402-977-5886
FAX: 402-977-5881
branigan@wd-wpp.com
www.wd-wpp.com

AP
S

Assembly/Distribution Opportunities
Worldwide

This new counter-
top “water filter” fea-
tures U.S. government
and NASA-developed
EPA registered media
for safe, delicious drink-
ing water. Assembly 
can be made without
drilling, cutting or gluing
in about 5 minutes to
save on duty, taxes and
labor. Weighs about 1.8-kg and has 
a replaceable cartridge. Free samples
available.

Bestech Inc.

10188

Gary Barr
Bestech, Inc., Dept. CN
442 S. Dixie Hwy. E
Pompano Beach, FL 33060 USA

TEL: 954-785-4550
FAX: 954-785-4678
bestek@aol.com
www.bestek.net

W
P

F

11874
T.A.L. Tech

11294

Manny Nachshon, Owner
T. A. L. Tech Co., Dept. CN 
3261 Colby Ave. 
Los Angeles, CA 90066 USA
TEL: 310-839-9664 
FAX: 310-313-6303
TTvacurak@aol.com

AP
S

Portable Auto Rack Installs Quickly
Designed to

carry anything
from building
m a t e r i a l s  t o
sports gear, the
“ V a c u - R a k ”
portable auto rack
installs easily
without tools. Users can easily position the
rack’s sturdy rubber suction pods on a car
roof or trunk and turn the locking lever; a
super vacuum power secures it instantly.
The rack has been laboratory tested for
safety and performance. Price: U.S. $16.
Seeking agents and distributors.

Eco Scientific Inc.

10432

Michael Bolan, President
Eco Scientific, Inc., Dept. CN
869 Canterbury Rd., Unit 5
Westlake, OH 44145 USA

TEL: 440-808-3888
FAX: 440-808-0466
info@ecoscientific.com
www.ecoscientific.com

W
P

F

Bacterial Products/Systems Improve
Aquatic Environments

Eco Scientific Inc. provides
a complete line of safe and
effective bacterial products and bioreactor
systems for use in wastewater treatment facil-
ities and aquatic environments. Specialized
bacteria and enzymes improve WWTP per-
formance, including nitrification, and removal
of suspended organic solids and sludge.
Other applications include pond algae control,
aquaculture water quality maintenance, and
ammonia odor control in livestock facilities.
ESI offers experienced technical service,
worldwide references, and extensive product
shelf life. Protected territories are available.

mailto:international@rainsoft.com
http://www.rainsoft.com
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Agriculture Safety & Security Sports & Recreation

11938

Manhole Cover
Locking System

STABILOC® is a per-
manent cost-effective
solution for infrastructure
security that combines
stabilization with a revo-
lutionary, powerful, unique locking method.
This system is ideal for worldwide applica-
tions where security and safety is impor-
tant. Applications include telecom, fiber
optics, electric, water, natural gas, military,
prisons, air and sea ports, and embassies.
Tremendous earning potential for qualified
and established sales agents. All inquiries
answered. 

STABILOC LLC

11539

STABILOC, LLC, Dept. CN
7065 East 8 Mile Road
Warren, MI 48091 USA

TEL: 001-586-756-1147
FAX: 001-586-756-4573
international@stabiloc.com
www.stabiloc.com

S
W

C

Slip Resistant
Chemicals

One applica-
tion makes all
types of floors
slip-resistant for
five years, indoors
or outdoors. Use
on tile, marble,
granite, cement,
wood, etc. Seeking
exclusive distribu-
tors in various
i n t e r n a t i o n a l  
markets.

Trusty-Step International

11386

Stan Handman, President
Trusty-Step International, Dept. CN 
271 Western Ave.
Lynn, MA 01904 USA 

TEL: 781-598-1400 
FAX: 781-598-4937
safety@trusty-step.com
www.trusty-step.com

S
W

C

Redwood Playground Equipment
R a i n b o w

Play Systems,
a manufacturer
of “Redwood
P l a y g r o u n d
Equipment,” is
currently awarding distributorships to qual-
ified individuals or companies in select
international markets. Upon meeting the
requirements, you may be chosen to join
this organization and its growing network
throughout the world. Rainbow Play
Systems is a worldwide company of own-
ers, partners and business people working
together toward a common goal: success.

Rainbow Play Systems

11112

Leonor Houston, Director
Rainbow Play Systems, Dept. CN
25930 IH-10 West
Boerne, TX 78006 USA

TEL: 210-764-1375
FAX: 210-698-3843
Leonor@rps-international.com
www.rainbowplay.com

S
P

T

All-Terrain
Vehicles For
Rough Areas

Six-wheel-
drive, amphibi-
ous all-terrain
vehicles go into
areas unreach-
able by conventional vehicles. Designed
for off-road travel and used by oil compa-
nies, construction firms, government, and
military units, these two- and four-passen-
ger vehicles are also used for hunting and
fishing. The vehicles travel about 8
km/hour in water and about 40 km/hour on
land. Price: $5,565. Seeking distributors.

Recreatives Industries Inc.

11117

Galen Reich, Dir. International Sales
Recreatives Industries, Inc., Dept. CN
60 Depot St.
Buffalo, NY 14206 USA

TEL: 716-855-2226
FAX: 716-855-1094
galenreich@yahoo.com
www.maxatvs.com

S
P

T

10037

http://www.unicef.org
mailto:dwebster@agraco.com
http://www.agraco.com
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Electrical/Electronics Materials Consumer Goods

Independent Distributor of Electronic
Components 

Sunset Electronics Inc.
is a distributor of a wide
range of semiconduc-
tors, diodes, resistors and other integrated
circuits. We search, find and buy electronic
components globally, specializing in sourc-
ing new, obsolete, allocated and end-of-life
components. We work directly with manu-
facturers and distributors. With more than 20
years of experience, we have the resources,
ability and fast, reliable service to solve your
difficult purchasing problems of electronic
components. We offer free quotes and ship
worldwide. 

Sunset Electronics Inc.

11989

Angela Coppolecchia
Sunset Electronics Inc., Dept. CN
P.O. Box 818
Louisville, CO 80027 USA

TEL: 303-664-0264
FAX: 303-664-0248 
angela@sunsetelectronics.com
www.sunsetelectronics.com

E
LC

Spotlight: Revolutionary Lighting
Solutions

Golight's “RadioRay” has a pro-
grammable wireless hand-held remote
control that enables you to turn the
spotlight on and off and rotate the light
370 degrees horizontally and 135
degrees vertically. This extremely ver-
satile spotlight can be operated from a
distance of 50 meters. There are three
permanent mounted models and the
portable units have three mounting
options: suction cup, permanent
mounting base, and magnetic base. It
is the perfect lighting tool for electric
companies, industrial service vehicles,
marine use, fire brigades, etc. The
spotlights are CE and BAPT certified,
salt water-resistant and UV-enhanced.

Golight Inc.

10582

Ken Hazel, Sales Manager
Golight, Inc., Dept. CN
Rt. 3, Box 37B
Culbertson, NE 69024 USA

TEL: 308-278-3131 
FAX: 308-278-2525
kenhazel@golight.com
www.golight.com

E
LO

Premium Hardwood Logs
from Wright Timber

Wright Timber sells pre-
mium hardwood logs to both
national and global markets.
We offer free container load-
ing services to our export
buyers. We offer high quali-
ty veneer logs in all hardwood species. A
family-owned business, Wright Timber mar-
kets more than forty native North American
hardwood species, including red and white
oak, hard maple, white ash, black cherry,
hickory and black walnut. The Wright family
has been in the sawmilling and logging busi-
ness for forty years.

Wright Timber 

11885

Aram Wright, President
Wright Timber, Dept. CN
4413 State Rd. 60 East
Mitchell, IN 47446 USA

TEL: 812-849-3951
FAX: 812-849-1076
aram@wrighttimber.com
www.wrighttimber.com

M
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Klever Kutter; 
The Box, Package,
Utility Opening
Tool

The Klever Kutter
is a new, patented
tool that cannot cut its user and drastical-
ly reduces damage to contents of things
being opened since it operates without an
exposed blade. It has hundreds of indus-
trial, commercial, and household uses
and is so safe it is the only box cutter in
America to be allowed on airplanes. We’ll
sell millions in the U.S. this year—and
we’re looking for distributors to sell mil-
lions more worldwide.

Klever Kutter 

12031

Orville Crain
Klever Kutter LLC, Dept. CN
530 E. Giles
Muskegon, MI 49445 USA

TEL: 231-719-1290
FAX: 231-719-1579
sales@kleverkutter.com
www.kleverkutter.com
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We Export 
Lane Furniture,
Distributors Sought 

We are looking for
partners who would
like to be a part of the
Lane family. Lane is rated among the “Top
Five Furniture Lines” by industry publica-
tion Furniture Today. If you already have a
business, add Lane Furniture to your prod-
uct line. We have a showroom in Beijing.
The address is: Lane, Beijing Leo Home
Furnishings and Import & Export LTD.,
Basement 2018, Henderson Ctr., 18 Jian
Guo Men Nei Ave., Beijing, PRC 100005.
Tel. 86-13-911177800.

L & R Enterprizez 

11983

Wyatt Rhone
L & R Enterprizez, Dept. CN
16750 Pierce Circle
Omaha, NE 68130 USA

TEL: 402-203-2835
FAX: 402-691-8471
rhoneslane@yahoo.com
www.lanechina.com.cn

FU
R

Shape-PATCH and STOP Smoking Patch
Shape-PATCH is an

effective, safe and powerful
herbal weight loss patch
designed to suppress the
appetite from the first
day. STOP Smoking
Patch is an innovative
non-nicotine product
to quit smoking. Its
100% natural herbal
formula contains a natural nicotine substi-
tute that makes the user stop smoking
gradually. These natural patch products
have no side effects. To become a distribu-
tor contact us at info@cracompany.com.

CRA International Co.

10351

Cid Abreu 
CRA International Co., Dept. CN
8805 NW 35th Lane
Miami, FL 33172 USA

TEL: 305-591-1622  
FAX: 305-591-9043
www.nonnicotinepatch.com
www.shapepatch.com

G
C

G
Visit Our Web Site

www.export.gov/cnusa

12029

mailto:ivasko@airscent.com
http://www.airscent.com
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Industrial Equipment, Services & Supplies

Insulation Fasteners
GEMCO manufactures a complete line

of insulation fasteners, including weld pins,
power base pins, peel & press and perfo-
rated base hangers, hanger adhesive, lac-
ing anchors and accessories, quilting pins,
cupped head pins and bi-metal insulation
pins. The company also handles a line of
capacitor discharge pin/stud welders.
GEMCO is the oldest company in the U.S.
making installation fasteners. Seeking
international distributors.

GEMCO

10541

Richard Ripley
GEMCO, Dept. CN
P.O. Box 846
Danville, IL 61834 USA

TEL: 937-748-2379
FAX: 937-748-2538
rjripley@worldnet.att.net
www.GEMCOinsulation.com

A
C

R

Repair Leaks in Minutes
SpeedAlloy bonds to

virtually any rigid surface,
including metals and plas-
tics. It can repair pipes,
tanks, sumps, casings, etc. in minutes. The
non-shrink system resists chemicals, cures
at low temperatures and exhibits outstanding
flexural and compressive strengths and
extraordinary adhesion. Enecon supplies a
complete range of high-performance materi-
als for repairing/rebuilding equipment dam-
aged by erosion/corrosion. Also available:
non-chemical fluid treatment systems
designed to prevent mineral scale build-up in
pipes and equipment.

Enecon Corp.

10457

Andrew A. Janczak, President
Enecon Corporation, Dept. CN
700 Hicksville Rd., Enecon Center, Suite 110
Bethpage, NY 11714 USA

TEL: 516-349-0022
FAX: 516-349-5522
enecon@enecon.com
www.enecon.com

G
IE

LUB<>LINE Corp. produces an exten-
sive line of lubricants for various types of
industries.

L u b r i c a n t s  f o r  M a n y  I n d u s t r i e s
LUB<>LINE Corp.

10830

J. Fernando Pastrana, President
LUB<>LINE Corporation, Dept. CN
650 N. Sam Houston Pkwy E., Suite 215
Houston, TX 77060 USA

TEL: 281-260-8300
FAX: 281-260-6888
sales@lubline.com
www.lubline.com

• White Mineral Oils
• Additives
• Solvents
• Petroleum Jelly
• Banana Spray Oil

• Agriculture
• Construction
• Industrial
• Manufacturing
• Transportation
• Wood Products

G
IE

For a better finish,
start with HYDE.™

www.hydetools.com

The
PROs
know
For the highest quality surface prep
tools made, be sure to look for this 
label. This HYDE® tool is guaranteed  
forever!

Distributorships available; 

Call 508-764-4344
or email custrelations

@hydetools.com
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10662

Gas Detectors for Commercial Buildings
Brasch OnGuard gas

detectors are combination
carbon monoxide gas sen-
sors and ventilation con-
trollers that can sense rising
CO levels, and activate venti-
lation systems, to quickly and economically
eliminate hazardous air. Key Features:
Electrochemical Sensor, Audible Internal
Alarm and ETL Listed. Typical Applications:
Parking Garages, Auto Service Centers and
Warehouses & Factories. Brasch also manu-
factures gas detectors that sense a wide vari-
ety of gases with multiple sensor configura-
tions, multiple outputs, and digital displays.

Brasch

12032

Jim Allen
Brasch Manufacturing Company, Inc
11880 Dorsett Road
Maryland Heights, MO 63043 USA

TEL: 314 291-0440
FAX: 314 291-0646
j.allen@braschmfg.com
www.braschmfg.com

G
IE

mailto:custrelations@hydetools.com
http://www.hydetools.com
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Building/Construction/Hardware

High Quality Steel and Aluminum
Building Products

Mason Corporation, a pro-
ducer of quality aluminum and
steel building products since
1948, offers international dis-
tribution and representation opportunities for
our products.  These include aluminum patio
covers and carports, walkway and dock cov-
ers, window screen frame, mobile home roof-
ing systems, window screening, glass and
screen rooms, lattice shade structures, deck
drainage systems, gas station (petrol) canopy
materials, car wash canopy materials, and
more. Distributors, joint partners, and manu-
facturer’s agents are sought.

Mason Corp.

10862

David Moore, Export Manager
Mason Corporation, Dept. CN
123 W. Oxmoor Rd.
Birmingham, AL 35209 USA

TEL: 205-942-4100 Ext. 314
FAX: 205-945-4304
dmoore@masoncorp.com
www.masoncorp.com

B
LD

10825

Premium Protective Coatings
United Coatings, an ISO 9001 certified

company with more than 87 years of man-
ufacturing experience, offers a full line of
premium quality protective coatings for a
wide range of architectural, industrial and
roofing applications.  Product lines include
systems for interior and exterior walls, 
traffic decks, potable water storage,
waste/water treatment, secondary contain-
ment, interior and exterior pipe lining, sea-
walls, pilings, and new or existing roofs.
United Coatings has the resources and
ability to provide economical solutions for
your most difficult coating problems.

For more information please visit
www.unitedcoatings.com or call (509) 926-
7143. USA - American Made Products.

United Coatings

11856

Randy Rugg
United Coatings, Dept. CN
19011 E. Cataldo
Spokane, WA 99016 USA

TEL: 509-926-7143
FAX: 509-928-1116
sales@unitedcoatings.com
www.unitedcoatings.com

B
LD

High Quality Plumbing, Heating, Industrial Supplies
Distributors, Developers, Contractors, Architects, Engineers, and Plumbers sought

This wholesaler / distributor of Plumbing, Heating, and Industrial Supplies is a single
source for sanitary ware, valves, taps, pumps, flush valves, bathroom accessories,
heating products, tools, and replacement parts. This company has an experienced staff
with good knowledge of the building materials industry and is able to supply products
for all types of construction projects. YOUR ONE STOP SUPPLIER

CONTACT: Greg Mariscal, Director of International Sales 
Hirsch Pipe & Supply Co., Dept. CN, 15025 Oxnard St., Suite 200, Van Nuys,
California 91411 U.S.A. TEL: 818-756-0900. FAX: 818-756-0920 
E-mail: export@hirsch.com website: www.hirsch.com / www.h6688.com 10643

mailto:export@hirsch.com
http://www.hirsch.com
http://www.h6688.com
http://www.logcabinhomes.com
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Information Technology/Telecommunications Hotel & Restaurant Equipment/
Food/Food Processing

www.GlobalTel.com

10572

GlobalTel, Dept. CN
7999 N. Federal Highway, Suite 400
Boca Raton, Florida 33487 USA

TEL: 561-999-0518 Ext. 112
CNUSA902@GlobalTel.com
www.CallMeBack.net

T
E

L

Agents Wanted Wholesale 
Callback & VoIP
All agents and resellers enjoy:
• Complete control–online management
• Balance and call detail in real time
• Sell and recharge cards 24/7
• 20%-30% commissions/profits
• Low rates and volume discounts
• Business quality calls & support
• Termination thru 6 tier 1 carriers
• Lowest number of dropped calls
• Popular with call centers and business
• Call shop solution–VoIP & callback
• Call from any country
• SMS, ANI & Internet triggering
• Use VoIP from any PC or IP phone

Distributor Opportunity in Cell Phone
Radiation Products

Interact Commu-
nications Inc. is the
leader in new, inno-
vative anti-radiation
products for cell
phones. Studies and research have indicat-
ed very strongly the possibility of health
problems. We offer new, innovative cell
phone safety products, proven and tested,
with great consumer appeal and virtually no
competition. Visit our web sites
(waveshield.com and cprnews.com) for
studies and research. Then contact me for
more details on how to become a distributor.

Interact Communications Inc.

11750

Mr. Shelly Kalnitsky, President
Interact Communications, Inc., Dept. CN
7040 W. Palmetto Park Rd., #4-427
Boca Raton, FL 33433 USA 

TEL: 561-989-9147
FAX: 561-982-8834
takensave@aol.com
www.waveshield.com

T
E
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Evertek

12019

John Ortley, Intl Sales Manager
Evertek Corp., Dept CN
1890 Ord Way
Oceanside, CA 92056 USA

TEL: 760-639-4500 Ext. 244
FAX: 760-639-4599
john@evertek.com
www.evertek.com

C
P

T

We Buy and Sell Computer Hardware and
Consumer Electronics

Evertek is the world’s largest wholesale
exporter of brand name computer systems,
parts and consumer electronics. Evertek
offers low prices that can’t be found
through regular distribution channels. We
currently ship to over 100 countries world-
wide and are seeking new resellers. Are
you a manufacturer? Evertek is also inter-
ested in buying your excess inventory. Call
or e-mail us today.

Make Free Wireless 
Wi-Fi Calls WorldWide!

Distributors wanted for
the revolutionary new Wi-Fi
Walkie Talkie phone that
eliminates costly long dis-
tance charges forever. Used
with our global VoIP network, your cus-
tomers can make free or low-cost interna-
tional calls to and from any computer or
telephone in the world. Features include
voicemail, call forwarding, call transfer,
three-way calling, message waiting and
many more. Territories are available
worldwide for the sale of this service to
both businesses and individuals.

World Wide Walkie Talkie®

12030

World Wide Walkie Talkie Inc., Dept. CN
2222 Irish Spring Drive
Houston, TX 77067 USA

TEL: 713-893-3818
FAX: 888-846-4416
sales@cschouston.com
www.WorldWideWalkieTalkie.com

T
E
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The 4C Foods Corporation

A leader in the food industry with a
product line that includes iced tea mixes,
bread crumbs, grated cheeses, cappucci-
no, lemonade, dehydrated soups, season
coating mixes, and spare rib sauces. Iced
tea mixes come in lemon, raspberry,
peach, green tea and decaffeinated fla-
vors. Mixes available both with and with-
out sugar. New items of ice tea and drink
mixes in tubs and stick form sweetened
with “Splenda” (without sugar). Grated
cheeses come as parmesan, romano, or a
blend of both. Bread crumbs available
seasoned or plain. Beverage mixes avail-
able in various size canisters. Soup mixes
available in several flavors. Also Carb-
Careful crumbs and coating mixes.
Seeking agents and distributors.

4C Foods Corp.

10001

Dan Swartz 
4C Foods Corp., Dept. CN 
580 Fountain Ave. 
Brooklyn, NY 11208 USA

TEL: 718-272-4242 
FAX: 718-272-2899 
dan@4c.com 
www.4c.com

FO
D

Read Commercial News USA Online
U.S. Exporters Directory

Current Issue PDF

Rates & Information

List of Industry Sectors

Circulation Overview

Testimonials & Success Stories

www.export.gov/cnusa

http://www.export.gov/cnusa
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Hotel & Restaurant Equipment/Food/Food Processing

Dealers/Distributors
Wanted

Call for details on
how to become a
stocking distributor.
Must currently be a
stocking distributor for
the lodging/food service industry. Candle
Lamp Company is one of the most trusted
sources of premium-quality chafing
dish/buffet fuel, liquid disposable lamp fuel
cartridges, and table lamps. Contact us
anytime to find out how we can help your
business grow.  

Candle Lamp Co.

10265

Lane B. Murlin III, VP Sales & Marketing
Candle Lamp Company, Dept. CN
1799 Rustin Avenue
Riverside, CA 92507 USA

TEL: 951-682-9600
FAX: 951-784-5801
sales@candlelamp.com
www.candlelamp.com

H
T

L

Chef Paul Prudhomme’s
All Natural Seasonings

Chef Paul Prudhomme is recognized
worldwide for quality in both his restaurant 
(K-Paul’s Louisiana Kitchen) and his seasoning
company, Magic Seasoning Blends, which has
provided chefs and home cooks alike with a 
variety of versatile seasoning blends for more
than 20 years. Based in New Orleans, Magic
Seasonings features 15 all natural herb & spice
blends, 4 Magic Sauce & Marinades, Magic
Pepper Sauce and 7 pure, ground-dried Magic
Chiles. Importer inquiries welcomed.

Anna Zuniga, 
Director of Export Sales
Chef Paul Prudhomme’s
Magic Seasoning Blends, Inc.
PO Box 23342,  Dept. CN
New Orleans, LA 70183  USA

TEL:  504-731-3522 
FAX:  504-731-3576
azuniga@chefpaul.com
www.chefpaul.com

10295

10576

U.S.
Companies 

Want To Do 
Business 
With You

To request more information from
an advertiser in Commercial News
USA, use the contact information in
their listing or fill out the Reader
Service Fax Back Form on Page 27.

10066

http://www.americandryer.com
mailto:sales@americandryer.com
http://www.gmpopcorn.com


Request Free Information Online
from Commercial News USA Advertisers

The Commercial News USA Reader Service form is 
now available in an easy-to-use online format.

www.thinkglobal.us/reader



Exporter of the Year Award Winners

Brown Medical Industries of Spirit Lake, Iowa, was
presented with the ThinkGlobal/Commercial News USA
Exporter of the Year™ award from ThinkGlobal Inc., pub-
lisher of Commercial News USA, during an international
trade event held in Cincinnati in July.

Commercial News USA, the official export promotion
magazine of the U. S. Department of Commerce, is a cat-
alog-style magazine distributed to approximately 400,000
readers in 176 countries worldwide. Awards are given to
one U.S. company in each of 14 industry categories. Brown
Medical Industries, a privately held company, was named
Exporter of the Year in the Medical/Scientific category and
was also named Overall Exporter of the Year.

Exporter of the Year winners are chosen based on the
total number of documented export deals completed in
2004, total percentage increase in sales in 2004 compared
to 2003, exports as percentage of total sales, the company’s
commitment to exporting, the company’s commitment to 
customer service, and the company’s innovation and origi-
nality in marketing products or services.

To be eligible for the award, the company must current-
ly be exporting from the United States.

Brown Medical Industries designs and manufactures a
variety of orthopedic products including cast and bandage
protectors, and finger, hand, arm and leg splints. The compa-
ny reported that total 2004 export sales increased 38% from
2003. Exports now represent 29% of the company’s total sales.

More information about the Exporter of the Year awards is
available online at www.exporteroftheyear.com.

Exporter of the Year Award for Brown Medical

Nominate Your U.S. Partner for an 
Exporter of the Year Award
Commercial News USA is now accepting nominations for the 
2007 Exporter of the Year awards.

The ThinkGlobal/Commercial News USA Exporter of the Year awards 
are given to one U.S. company in each of 14 industry categories. 
An Overall Exporter of the Year winner is also selected.

If you would like to nominate one of your U.S. trading partners for an Exporter of the Year
Award, please e-mail or fax the name of the company to us. Also, be sure to include the name
of a contact person at the company, an e-mail address and a telephone number.

E-mail your nomination to award@thinkglobal.us or use our online nomination form at 
www.exporteroftheyear.com

TM

Official Export Promotion Magazine of the U.S. Commerce Department

Colleen Litkenhaus, Deputy Assistant Secretary of Commerce, U.S. Commercial
Service, presented the Exporter of the Year Award to Paul Katzfey, Director of
International Sales and Marketing for Brown Medical Industries.

www.thinkglobal.com www.thinkglobal.us/cnusa
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FREE Reader Service Fax Back Form

Company Name

Your Name Job Title

Street Address

City Country Postal Code

Telephone Number Fax Number

E-mail

Web Site Address

Signature Date

Please circle the Reader Service request numbers for any advertisers from whom you would like to receive more information about
their products or services. Reader Service numbers appear on the bottom of each display ad and in the contact information box for
listings. These numbers also appear in the alphabetical index on Page 26.

Please indicate the business categories you are interested
in (check all that apply):
q Agricultural
q Automotive/Aviation/Marine
q Building/Construction/Hardware
q Business Services
q Consumer Goods
q Electrical/Electronics
q Environmental
q Health & Beauty/Fashion
q Food/Food Processing
q Franchising
q Hotel & Restaurant Equipment
q Industrial Equipment, Services & Supplies
q Information Technology
q Materials
q Medical/Scientific Products & Equipment
q Security & Safety
q Sports & Recreation
q Telecommunications
q Trade Shows

1. What is your company or organization’s principal business activity?
q Wholesaler q Dealer q Agent/Broker
q Industry (Purchasing) q Manufacturer q Service
q Representative/Distributor q Export Trading Company/Broker 
q Trade Association q Government q Other

2. How many employees work for your company?
q 1 q 2-10 q 11-50 q 51-100 q 101-500 q Over 500 

3. How comfortable are you reading documents written in English?
q Very comfortable q Comfortable q Somewhat comfortable 
q Not very comfortable q Not comfortable at all

4. Where does your company currently import products from?
q United States q European Union q China
q South America q Asia Pacific q Mexico
q Middle East q Canada q Other

5. Do you personally make purchasing decisions?
q Yes q No

6. Do you share your copy of Commercial News USA with 
other people?
q Yes q No (If you check this, skip #7)

7. How many people in your company read each issue of 
Commercial News USA?
q 2 q 3 q 4 q 5 q 6 q 7 or more

8. How would you rate the relevancy of Commercial News USA to 
your business? 
q Very relevant q Somewhat relevant q Not relevant

9. Have you made purchases from companies you contacted after 
reading about them in Commercial News USA?
q Yes    q No (If you check this, skip #10)

10. How many purchases have you made from companies you read 
about in Commercial News USA?
q None q 1 q 2-3 q 4-5 q 6-10 q More than 10
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If you want to receive future issues of Commercial News
USA, please fax back this form to 1-413-584-1688.
q Yes, I want to continue receiving Commercial News USA

This form also is available online at www.thinkglobal.us/reader



An event of global proportions.

63rd Annual Convention & Exposition

February 7-10, 2007 • Orlando, Florida

In 2007, The International Builders’ Show®, the largest annual light construction show in
the world, will be an even bigger opportunity to connect with international builders and
suppliers. Don’t miss your chance to see the world’s best new products and trends all 
in one place. The building industry isn’t a small world, after all.

Learn more and register now at BuildersShow.com/International

10929

http://www.buildersshow.com/international

